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Analysis of Online Communication on Gender Equality by Diplomatic Organisations: A Case Study of
Tweets by 4 European Institutions
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Abstract: Given the widespread use of social media, diplomatic organizations are now using Twitter and Facebook to reach out
to the general public in their target countries. While European countries are leading in promoting gender equality, Japan ranks
120th out of 156 countries in the World Economic Forum's (WEF) Gender Gap Index 2021, which is the lowest among developed
countries. This study analyzes how European diplomatic institutions in Tokyo express the values of gender equality on Twitter
towards Japan, using tweets by the Delegation of the European Union to Japan and the embassies of Germany, Finland, and
Sweden as examples.
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